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Question: 
Regarding the work and plan to promote Hong Kong’s pop culture, would the Government 
inform this Committee of the following: 

(1) What were the details of the expenditures, publicity work, staffing arrangements and
attendances of the concerts, film screenings, thematic exhibitions, performances and
other activities held during the “Hong Kong Pop Culture Festival (HKPCF) 2025”?

(2) Has there been any evaluation of the effectiveness of each edition of the HKPCF since
its launch?  Based on responses and discussions from surveys and major online and
social media platforms, has the HKPCF shown a continuous increase in influence?
If not, has the Government conducted any review accordingly?

(3) What were the overseas publicity campaigns and expenditures for promoting each
edition of the HKPCF worldwide since its launch?  Is there any evidence that the
publicity campaigns and activities have enhanced the image of Hong Kong’s pop culture

on the global stage?

(4) The Government previously mentioned that it had conducted long-term planning for the
proposed “Pop Culture Centre” in terms of the location and site area, and had
commenced consultation on such aspects as the collection and curatorial approach.
What is the latest progress in the planning and consultation?

Asked by: Hon HO King-hong, Adrian Pedro (LegCo internal reference no.: 43) 
Reply: 

(1) There were over 20 programmes organised/sponsored by the Leisure and
Cultural Services Department (LCSD) in the “Hong Kong Pop Culture Festival

(HKPCF) 2025”, which attracted an attendance of around 800 000.  The total



production cost was around $15.2 million.  The LCSD promoted the HKPCF via both 
online and offline publicity channels, including the platforms of its own and its partners. 
In 2023-24, the LCSD created 3 permanent posts of the Cultural Services Manager 
Grade responsible for organising the HKPCF, and carried out such work as publicity 
and promotion with the use of existing resources. 

(2) The LCSD uses questionnaires to collect the audience’s opinions about various aspects

of the HKPCF, such as contents, level of satisfaction and publicity channels.
In addition, the LCSD has set up an official website and dedicated accounts on
Instagram and Xiaohongshu for the HKPCF, and will review the effectiveness of its
promotion and fine-tune its publicity strategies from time to time according to the data
on audience engagement/responses logged by such dedicated social media accounts.
According to the questionnaire results, the level of satisfaction of the audience stood at
over 90%.  In 2025, nearly 95% of the audience expressed an increased interest
in Hong Kong’s pop culture.  The LCSD will continue to enhance the contents of

the HKPCF in light of the audience’s feedback and views.

(3) Since the inaugural HKPCF, the LCSD has collaborated with various stakeholders and
government departments, including the Hong Kong Tourism Board, the Offices of
the Government of the Hong Kong Special Administrative Region in the Mainland and
the Economic and Trade Offices overseas, to promote the HKPCF extensively via their
networks and platforms.  Such collaboration does not involve any additional
expenditure on the part of the LCSD.  The LCSD will continue to collaborate with
different partners, and explore suitable new channels in different regions to strengthen
publicity work.

(4) Currently, the Pop Culture Centre is at the stage of site search.  The LCSD is
considering the long-term planning, curatorial approach and exhibition contents for
the Pop Culture Centre, and will consult stakeholders and expert advisers in due course,
with a view to developing it into a landmark for pop culture and a tourist hotspot.

- End -




